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Evidence note
This paper summarizes external evidence and practical guidance. It does not report original QikSpa
research, clinical review, product testing, certification, or regulatory approval.
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Executive summary

Sustainability is relevant to spas and beauty through packaging, ingredients, water and energy use,
laundering, single-use items, procurement, transport, and waste. But no single attribute proves that an
entire product or service is environmentally preferable. A refillable container may reduce packaging but
use more transport; a plant-derived ingredient may still have land-use impacts; a concentrated formula
may reduce shipping mass but require careful dosing. Responsible claims define what is being
measured, compared, and verified. [1][2][3]

Regulators and standards bodies consistently emphasize specificity and substantiation. The U.S. FTC
warns against broad, unqualified claims such as “green” or “eco-friendly” because they are difficult to
substantiate. The European Commission similarly reports widespread reliability problems in
environmental claims. Sustainability communication should therefore move from adjectives to
evidence: “bottle contains 50% post-consumer recycled plastic by weight” is more testable than “planet-
friendly packaging.” [1][2]

Audience and questions addressed

This paper is for spa and beauty consumers, editorial teams, and service businesses that want to
evaluate environmental claims without overstating what the evidence shows. It asks: What makes a
sustainability claim credible? How should packaging, ingredients, energy and water be compared? What
do certifications add? Which common phrases need qualification?

Visual 1. Claim-to-evidence sustainability check

A claim-to-evidence sustainability check

Name the claim Define the scope Check evidence Compare trade-offs
Avoid broad terms such Product, package, Look for data, A single benefit can
as “green” without a ingredient, operation, methodology, baseline, coexist with impacts
defined attribute. transport, or whole life geography, date, and elsewhere in the life
cycle? verification. cycle.

Takeaway: define the claim and its scope before judging whether the evidence supports it. Original QikSpa
infographic based on FTC, European Commission and standards principles [1]-[31[6].

Why sustainability claims are difficult

Environmental impacts occur across a life cycle: raw material extraction or cultivation, processing,
manufacturing, packaging, transport, use, cleaning, and end-of-life. A claim about one stage may be true
while the overall environmental advantage remains uncertain. For example, “recyclable” describes a
design attribute, but whether a package is actually recycled can depend on local collection, sorting,
contamination, and market conditions.
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This is why broad claims deserve skepticism. FTC guidance says marketers should not make unqualified
general environmental benefit claims such as “green” or “eco-friendly,” and that specific claims should
be clear, prominent, and substantiated. The European Commission is pursuing stronger rules on explicit
environmental claims to improve reliability, comparability, and verification. [1][2][3]

Visual 2. European Commission indicators of green-claim reliability problems

Why environmental claims need scrutiny

Labels with weak/non-existent verification 50%

Claims with no supporting evidence

Vague / misleading / unfounded claims 53%

0 10 20 30 40 50 60
Percent (%)

Source: European Commission Green Claims overview. These figures summarize Commission-cited assessments of environmental claims/labels in the EU context; they are not spa-industry-specific rates.

Takeaway: the problem is not that every environmental claim is false; it is that vague wording, missing evidence,
and weak verification are common enough to justify scrutiny. Source: European Commission Green Claims
overview [1].

A claim-to-evidence framework

1. Define the subject

Is the claim about the formula, ingredient, package, salon operation, supply chain, delivery, or the whole
service? A narrow claim can be useful when it is clearly presented as narrow.

2. Define the metric and baseline

Good comparative claims identify the measure and comparison: less plastic by weight than the prior
package; lower electricity use per treatment; verified recycled content; or a stated emissions boundary.
“Better for the planet” lacks this structure.

3. Check the evidence

Look for data source, date, geography, methodology, calculation boundary, and who performed or
verified the work. A logo without accessible criteria is weaker than a certification with published
standards and independent auditing.

4. Consider trade-offs

A reduction in one impact category may increase another. Responsible comparisons avoid claiming
overall superiority from one isolated metric unless broader evidence supports it.
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5. Match certainty to language

Use “may reduce,” “designed to reduce,” or a specific measured reduction when that reflects the
evidence. Avoid absolute terms such as “zero impact,” “non-toxic,” or “sustainable” without a defined
basis.

Packaging, ingredients and operations

Packaging

Packaging claims are easiest to assess when they use measurable attributes: package weight, percent
recycled content, refill cycles, or material type. A lighter package can reduce material use, but
recyclability and actual recovery depend on local systems. “Plastic-free” can be factual for the package if
it truly contains no plastic, but it should not automatically imply that the alternative has lower life-cycle
impact.

Ingredients

“Natural,” “plant-based,” “clean,” and “chemical-free” are not environmental performance metrics. All
physical ingredients are chemicals in the scientific sense, and natural origin does not guarantee lower
toxicity, lower land use, lower water use, or better biodegradability. A better evaluation asks about
sourcing, concentration, hazard profile, production method, traceability, and evidence for the specific
claimed benefit. EPA’s Safer Choice program is one example of a defined program that evaluates product
ingredients against published criteria while also considering performance. [4]

Operations: water, energy, laundry and waste

Service businesses can make meaningful operational improvements without claiming total
sustainability: measure water and energy use, maintain equipment, reduce unnecessary hot-water
demand, optimize laundry loads while meeting hygiene requirements, avoid over-dispensing products,
and separate waste where local infrastructure supports recovery. Environmental reporting is stronger
when the business states the period, baseline, scope and actual measured change.

Certifications and labels

Third-party certifications can reduce information costs for consumers, but they are not interchangeable.
Credible schemes publish criteria, define the product or process covered, disclose governance, and
explain verification. ISO’s environmental-labeling standards provide a broader framework for
environmental labels and declarations, while programs such as EPA Safer Choice apply category-specific
criteria. [4][6]

A certification should not be stretched beyond its scope. A certified cleaning product does not certify the
entire spa. A certified packaging material does not prove the whole product has a lower carbon
footprint. Editors should name the certifier and what was actually certified, rather than using the
presence of a logo as a proxy for universal sustainability.

Visual 3. Environmental claim decision matrix

Claim type More credible formulation What to verify

General “green” claim Replace with a specific attribute | Scope, metric, evidence, trade-
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Claim type More credible formulation What to verify

offs
Recycled content “Bottle contains X% post- Definition of recycled content,
consumer recycled plastic by supplier documentation,
weight” calculation basis
Recyclable “Accepted in X collection system | Local infrastructure and
/ where facilities exist” component compatibility
Refillable “Designed for at least X refill Actual refill model, transport
cycles under stated use” and cleaning assumptions
Lower emissions “X% lower cradle-to-gate GHG Boundary, baseline, calculation
emissions than prior version, method, independent
method/date stated” verification if claimed
Certified “Certified to [named standard] Current certification status,
for [defined scope]” criteria, verifier, scope

T

akeaway: specificity converts a vague sustainability impression into a claim that can be checked. Examples are

templates, not factual claims about any QikSpa product or partner.

How to compare options without greenwashing

A useful comparison does not need to declare a universal winner. It can show trade-offs: refillable
packaging may reduce material per use but add cleaning and return logistics; disposable items may
support hygiene in some contexts but increase waste; local procurement may reduce some transport but
still have higher production impacts. The responsible conclusion may be “depends on the system and
usage pattern,” followed by the evidence needed to decide.

Publishers should also distinguish business statements from independent evidence. If a spa says it
reduced water use by 20%, label that as the spa’s reported figure unless underlying data have been
independently verified. If a brand funds a study, disclose the funding. If a claim cannot be
independently checked, avoid presenting it as established fact.

Reader checklist

© 00 N O U ke W N e

1

. What exactly is claimed to be environmentally better?

. What stage of the life cycle does the claim cover?

. Is there a numerical metric, baseline, and date?

. Is the claim absolute or comparative, and is the comparison fair?

. Can the evidence or methodology be accessed?

. Who produced the evidence, and was there independent verification?

. Does a certification apply to the whole product/service or only one component?

. Are important trade-offs or local infrastructure limits acknowledged?

. Does “natural,” “clean,” “green,” or “eco” substitute for measurable information?
0. Would the claim still be accurate if the marketing adjectives were removed?
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Conclusion

The most trustworthy sustainability communication is specific, bounded, and evidence-led. Consumers
do not need perfect life-cycle assessments for every spa visit or beauty product, but they should be able
to tell what a claim means and what supports it. For publishers, the safest editorial habit is to separate
measurable attributes from overall environmental conclusions and to name uncertainty instead of
filling it with “green” language.

Appendix A. Underlying chart data

European Commission cited indicators

Indicator Percent Context

Green claims giving vague, 53 European Commission Green
misleading or unfounded Claims overview

information

Claims with no supporting 40 European Commission Green
evidence Claims overview

Green labels with weak or non- | 50 Described by the Commission as
existent verification “half” of green labels

Source: European Commission [1]. Figures concern environmental claims/labels in the EU policy context and are
not specific to spas or cosmetics.
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Research method and limitations

Method: This paper used publicly accessible primary or authoritative sources, including government
health and safety agencies, regulatory guidance, and evidence syntheses. Sources were selected for
relevance, transparency, and applicability to consumer decisions. No original experiments, interviews,
product testing, or proprietary datasets were conducted.

Limitations: Research quality varies by topic, jurisdiction, intervention, and outcome. Observational
data cannot by itself establish causation, and regulatory guidance can change. Readers should check
local rules, professional licensing requirements, product instructions, and current medical advice where
relevant. Mention of a source or practice is not an endorsement of a specific provider, brand, or
treatment.

Publisher disclosure

Published by QikSpa as educational editorial content for its reader community. QikSpa is not presented
here as an independent research institute, medical provider, regulator, certification body, or testing
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